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talk and catwalk, party hop and open shop, job jump and body

pump. They are the masters of the universe. Or at
least they think they are. The youth of today, after all, is
not revered for its modesty. Pakistan as a nation has
fallen in love with its youngsters because they are
attractive, ambitious, arrogant and, well, ageless.

Gone are the days when having an obedient wife and
two kids in tow was the only mark of success. Face it: the
family unit has been replaced by the funky friends. On
our airwaves, concerned parents asking their healthy
children to ‘maclean’ their teeth have been replaced by
hormone-driven teenagers who do a quick corporate-
sponsored breath-check before cozying up to each other.
Instead of the proverbial, and inevitably portly,
daughter-in-law making ghee-soaked delights
for her saas, we now have a pretty-young-thing
choking on her biscuits on learning that her
parents have accepted a marriage proposal on
her behalf. The family-oriented drama serials of
Haseena Moin and Fatima Surraiya Bajia have
given way to proliferating rip-offs of popular sitcom
“Friends”, complete with over-sized coffee cups and sly
asides. In the corporate world too, stiff
upper-lips have given way to shining
smiles as the American Express Gold
Card is no longer a match
for Bank al-Falah’s
Daughter’s Card. The
message is clear: forget the
family set-up of yesterday
and prepare to usher in the
youth icon of today.

T hey look good and feel even better. They smooth-
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branch banking for Citibank. “Not only did banks start issuing credit cards and
personal loans but they also taj “red into the consumer market and kick-
started goods leasing. As a result, lifestyle industries picked up and across
ﬂvemunu) there has been an “artificial lifestyle enhancement’. The lives
of young people with some disposable income have become better than
ever before, whether or not they can afford it~
No wonder then, youngsters who had gone abroad to pursue higher
education became mceasugllv willing to return home to new
shopping malls and coffec of the type they had become
zccustomed to in the US or UK. Moreover, the widespread
iisillusionment with the West that took root post-9/11 further
cropelled an influx of globalised youngsters with newfangled ideas
:bout how to live their lives. It also helped that General Musharraf's
oreign policy was fostering a culture — however cosmetic - of ‘enlightened
moderation’. “Things have chilled out,” rj“Anﬂz. a2l-year-old model and

levision show hubl “There is less censorship and we have more freedom to
=xpress ourselves.”

But all is not as hunky-dory as it seems. In many ways, the youth of today
25 yet o mature, both personally and professionally, into the roles that it bias
ssumed across the Pakistani landscape. There is a severe disconnect between &
7e aspirations of most youngsters and their reality. Young have bem ;
cognised as a vital resource by the private sector but season

"lplall'l that they arr not yet repared to participate in a pmdumve way. The
vernment has also ﬂr: portance of harmessing their but

syetto 1mpln-menl acom: ]‘lEﬂ.‘il\-‘l' policy to channel the charisma,
Fﬂ:enahm smung adults. In other words,

cabilities and creativity ol
xistan’s youth is still
1 adolescence asa
Tamic social force.
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