o one in Mumbai is ur\dinarﬁ\‘.

A proverbial melting the

dt?“bnﬁisa cast of i
characters rather than regular
inhabitants. In Mumbai, a man is not
judged on the basis of his pedigree or
property but on panache. Indeed,
there are no people in the city, only

. Those who matter are

referred to as mavericks or mafiosos,
A-listers, page-three types or icons.
And foremost among these is
Prahlad Kakar.

In most social cirdes, Prahlad's is
the name to be dropped to gain some
credibility. And that may be because,
inmany ways, Prahlad personifies
Mumbai. The dity is frequently
referred to by a slew of triple-
whammy acfi(‘(ﬁ\'s - larger-than-
life, out-of-control, over-the-top —
and each of these can be applied to
Prahlad without exaggeration. After
all, he is an advertising guru who

moonlights 2s a scuba-diving instructor, restaurateur, columnist, hat collector,
socialist, winemaker, cigar roller and friend to the stars. Every moming,
Prahlad rides the elevator with Aishwariya Rai, who recently moved into his
stylich a ent building in Bandra. In the evenings, when he leaves his
windows open to enjoy the sea breeze, Prahlad overhears long-time neighbour
Sachin Tendulkar joking around with friends and family.

Of course, cavorting with such Indian idols has not humbled Prahlad, who
dearly enjoys spin-doctoring his own image. An expert iconographer, Prahlad
has adorned the walls of his office and study at home with photographs of
himself. In one, he lies on the floor with his three sons piled ?ﬁiim ina
Tou; tumble mountsin of affection. Another snapshot shows Prahlad in
a tuxedo, chomping on a formidable cigar, flanked by babes in bikinis. Still
other shots show Prahlad on the sets with Sachin, Prahlad in a safari suit on a
beach in the Far East, Prahlad cooking an elaborate gourmet meal for his staff,
Prahlad brandishing a spear, striking a pose reminiscent of Indiana Jones. This
is a man of many confradictions, 2 nardssist who revels in his own variety.

On paper, Prahlad is the CEO of Genesis Film Productions, one of many
advertising agendies in Mumbai. In reality, though, he is the backbone of
India’s advertising industry, a genius with the aesthetics of a film-maker and
| the acumen of a businessman. Not only is Prahlad accredited with endowing
Indian advertisements with a sense of humour but he is also known to have
trained over 60 per cent of the big names working in advertising today,
including 180 directors, “The average age of my office staff is 23,” says Prahlad.
| “The kids are prolific, they know the lingo and style of the day and so they










