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f snazzy office spaces were an

indicator of the growth potential

of an industry, animation
production would be clearly driving
the Pakistani economy. Walk into an
animation production house in the
port city and the Manhattan-
nspired work spaces will make you
think again about reburning to your
office with chipping paint, betel
juice-stained walls and a slow-
rotating ceiling fan circa 1942.
Orange walls, glass
tabletops, swivel chairs in
blue pleather and,
occasionally, a pool table
are complemented by
both life-size and bite-
size models of
cartoon characters,
including Mr
Incredible, Captain
Hook, Shark Tale's
Don Lino, Shrek
and Monsters Inc.'s
Sully and Mike.
Film posters vie
for wall space
against sketches
drawn by
employees. These
are alternately
menacing or
seductive, featuring

It’s high time
that cartoons
were taken
more seriously

either demonic hell creatures or buxom crime-fighting babes, Of course,
conference rooms tend to be more sedate, displaying pictures of animated
characters made familiar through local advertising.

Sadly, the animation industry in Pakistan is not as exciting as the spacesin
which these characters are created. For instance, only two production
houses in Karachi boast the resources, both human and technical, to
professionally execute character animation. But a sea change seems
inevitable. Alter all, children already squeal at the thought of Captain
Safeguard batiling evil germs with atomic bombast and enjoy imitating the
universe-exploring micronauts astride their icy rocket. If sllnrr advertising

slots can send tiny tots into such a frenzy, can you imagine how

thrilled they would be to watch an indigenous cartoon or

animated feature film? Meanwhile, daily screenings of Peter

Jackson's King Kong are drawing crowds back to the

cinemas and implicitly spreading awareness about the

stun-factor enabled by computer-generated images

(CGI). Chances are, Pakistanis would be even more
excited about viewing such Hollywood blockbusters if
some of the special effects shots had been outsourced
to local animalion studios, as they are in India.

Let's face it: the time is ripe for three-dimensional
thrills. Globally, animation was a 51.7-billion dollar
industry in 2005, with another 10 billion dollars being
invested in the gaming industry in the US alone. Since it

is time consuming and technologv dependent,
animation is the kind of work that begs to be
outsourced. No wonder then, George Lucas recently
inaugurated Lucasfilm Animation Singapore, the
Asian incarnation of special effects house Industrial
Light & Magic (TLM), which will work in tandem
with the San Francisco head office to
create an efficient virtual studio. Ona
smaller scale, animation houses
throughout Taiwan, Korea and the










